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THE INTERNATIONAL READY-TO-WEAR AND ACCESSORIES
TRADE FAIR FOR ORGANIZED RETAIL, FASHION BRANDS AND
RETAILERS ...

Fashion is, before anything else, a game of seduction. Appealing to today’s over-informed consumer
aware immediately of the latest fashion phenomenons in today’s environment is a complex exercise ! To
jump-start fashion’s multiple propositions, INTERSELECTION takes a look at the collections for upcoming
seasons with a playful eye, opting for lightness, novelty, colors and surprises.

We propel fashion with flair | More than ever, the trade fair accompanies and seduces visitors by
analyzing industry novelties and featuring exhibitors with more fashion, performance and quality ... all
at low prices. INTERSELECTION takes the pulse of consumers, offering the expertise of ethical designers
who prepare for the challenges and strategic choices of the Future.

» 250 exhibitors, 40 of which are new

* 1000 collections covering 3 seasons of RTW and Accessories
(Winter 2010, Summer 2011 and Winter 2011-12)

* A winning FORUM draws us into the GAME

» Designers of fashion and ethical products are ready to play the mass market
game

* Round table discussions, Fashion & Market conferences

TRANSITION, the short-term delivery trade fair which will take place April 13, 14 and 15 at the Porte de
Versailles alongside Interselection, is being transformed as a « targeted circuit » for retail buyers. Brands
who have chosen to play the Transition game* will be marked on a « Transition Circuit » panel indicating
to visitors that these stand offer products for reorders and the fast fashion circuit. The French National
Clothing Federation, which encourages its members to practice staggering their purchases during the
course of a season, has chosen to support this operation.

* list of brands in annex
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A WINTER 2010-11 FORUM

5 themes but also information

on

trends and viewpoints for SUMMER 2011.

Runway shows will give you Fashion impluses ...

Interselection is the solution to immediately find “key” Winter products and prepare

Summer 2011.

500 square meters of recreative scenography and clear, custom-made information ... A selection of key

products, winning pieces and essential accessories at affordable prices for the season ... Ethical collections,

meetings with talented creators, exchanges with international designers and industry professionals ... an

« agora » of tomorrow’s fashions for aware, sometimes fickle customers !

Enter the game of seduction, move towards the future with a playful take on fashion : opt for lightness,

novelty, color and surprises. We propel fashion with flair !
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POINT GAMES

A very 80’s, under-over game featuring oversized,
heavy gauge knits and also airy, lacey knits or stitch
games — cables, ribbings and all types of textures.
Softness and well-being, sport and relaxation, interior
and exterior, sweater dresses and tunics vie for the
spotlight. Separates pile on to warm up undergarments
- bodysuits, slips, leggings, girdles, belts — that show off
as jewelry to sculpt the body.

COLOR GAME

In technicolor and as a way to activate winter - down
jackets, knits, accessories and especially boots explode
with color. A broader, primary, fluorescent range
diversifies our choices in unexpected, surprising blends
with a « Smarty » effect : from Freestyle to Lady Gaga -
it's junior forever | Make your own color game so black
can vibrate, this is what consumers want |
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ROLE-PLAYING

The season’s big show. Based on indications for next
Spring, we are convinced that vintage still has a long
life ahead of it. 50’s cheerfulness and elegance warm up
winter in plaids and animal prints. Thin, tender-colored
knits accompany the classic tweeds of Mrs. Periwinkle
and Miss Rose. The trench coat is still a star even if the
Colonel doesn’t forget his military uniform. Detective
Tintin wears an aviator blouson and glen plaid when
pursuing his femme fatale.

An anamorphosis with nature - vegetable prints blur
into wintry natural tones. Vegetation and floral motifs,
feathers, worn or rough leathers, earthy furs and
complex camouflages bring country rustics into the city
with an autumnal red glow.

Good luck charms and cristals, crosses and talismans,
spade/club/diamond/heart games, accessories are
printed with a secretive, mysterious, gypsy magic.
Embroidered and printed velvet bags, an accumulation
of thin, long necklaces, cameos and big, colorful stones,
long scarves with « bothé » and cashmere prints,
interlaced embroideries and Indian-inspired mirrors,

bohemian scarves, ruffles.
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FLUID : Summer 2011

A deluge of blues in pleated, ruffled, aquatic prints on
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fluid fabrics and faded, washed out canvases all the
way to immaculate white. Batiks, sailor stripes and
nautical prints. Plus luminous orange, coral and goldfish
touches.
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A piatform of 11 ethical designers

ready to play the Mass Market game
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An emerging phenomenon, ethical fashion today represents a limited part of the global clothing market.
But pressure from consumers is being felt and retail must answer this trend reversal to anticipate what
is not simply a fashion phenomenon but a sustainable change in consumer demands for ethical fashion
products. Organic, salvaged, sustainable development projects with social ties are the result of young
creation with fresh, generous ideas !

With strong convictions, ethical fashion designers draw us into a world where the values of solidarity,
transparency and authenticity exist alongside each other.

Interselection’s goal is to tell the beautiful sagas of men and women with varied profiles who are willing
to invest in advancing the world — fashionably — and retail their products to the mass market.

The fair presents ten collections as an exhibit and round table discussion between designers, retail players
and the press with « speed dating » appointments between designers, exhibitors and order givers. A
creative service which can result in consulting jobs or the development of specific collections on request.
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Héléne DENAMPS, brand strategy consultant for Fashion & Art of living is responsable for this project at
the fair and will be the contact person. « Find the difference to create a preference » is her motto.

She will show the work of:

® Ann Leroux / Ethos Paris ® Céline Faizant / Lilibioos S.A ® Marie Schlumberger / Un été en Automne
* Gabrielle Gérard / Ambrym e Tamara Tung / By Mutation ® Hervé Guétin / Seyes ® Emmanuelle
Boschat et Candice Augereau / Como No ¢ Isabelle Este / Este ® Hannoh © Katherine Pradeau ® Sakina
M’sa

ROUND TABLE DISGUSSIONS
AND CONFERENGES

* Tuesday 13 April 2010 - 11.00 am to 12.30 am
E-Commerce, E-marketing : what are the challenges and evolutions for product managers 2
* Tuesday 13 April 2010 - 12.30 am to 2.30 pm
TEXMED TUNISIA 2010, Euromed offer, competitive and diversified
* Wednesday 14 April 2010 - 11.00 am
... and what if organized retail’s future evolved both creatively and ethically 2
* Wednesday 14 April 2010 - 2.00 pm
Peclers Paris will help you confirm your creative directions for Spring/Summer 2011

interselection

Paris Porte de Versailles - Hall 7
www.interselection.net
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